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S MBAweb Panel Presentation
2019-12-23
— The go-to resource for public opinion in Quebec
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20 000 attentive and

Fast and accurate work is possible when you have the experience.

Since 2000, MBA Recherche has been providing high quality data in record times, thanks to our proven methodologies
and innovative technologies.

Our offer is appealing for the same reason that drives our panelists to get actively involved: we remain focused on what
we do best.

Our panel is solely used for quantitative and qualitative research and is free from any form of sales or solicitation.

It’s thanks to this expertise that we are able to provide high quality data at an unparalleled cost in the Quebec market.

At MBA Recherche
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No one is in a better position than Quebecers to understand and reflect the cultural distinction of our province.

MBA Recherche has been specifically created to fulfill the research needs in Quebec, while complying with the highest
quality standards of the international market.

Since we know our territory by heart, we are able to provide the most advanced expertise in public opinion in Quebec.
But we can also extend your projects beyond borders, thanks to a strong network of alliances with international
partners who share our quality control methods (double opt-in subscription, non-solicitation, sample weighting, etc.).

Focused on our territory and opened to the world, we offer a unique point of service to answer to your local, national
and global needs.
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ccurate snapshot of the population
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One panel, a multitude of applications! The excellent representativeness of our panelists offers great versatility in
gathering useful data on various topics, while maintaining a superior quality level.

Recruited online (80%) and offline (20%), our panel is constantly renewed thanks to our permanent recruitment
campaign through online advertising, social media and telephone surveys.

Its representativeness is optimized by our online targeting and by our random telephone survey campaigns (RDD),
which allow us to reach low incidence targets with response rates of 40% plus.

In order to ensure respondent quality, each panelist is subjected to a double opt-in process: he must first register and
validate his email address, then complete his demographic and consumer profile.

Potential duplicates or fraudulent respondents are filtered out by our verification algorithm, which is linked to our

internal exclusion list. Remunerated by postal shipment, candidates are in addition required to provide a valid Canadian
address.

MBA Recherche
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Confidentiality of information: A strict policy beyond standards
“

MBA Recherche is a member of the Canadian Research Insights Council (CRIC), of the European Society for Opinion and
Market Research (ESOMAR) as well as of the Insights Association. As such, we are proud to respect the codes of conduct
and recommended practices of these professional associations.

In compliance with the Privacy Act (PIPEDA), MBA Recherche CRIC i-ﬁgights ESOMAR™
has elected a Privacy Officer who manages all information corporate

requests and controls our Privacy Policy enforcement.

We also expend great resources for our IT safety maintenance, including secure sites and SSL certification, on servers
that are protected by means of encrypted passwords and located in a room which only authorized people (after a
criminal record check) can access. We, of course, do not share any of this data with our suppliers or partners.

At MBA Recherche



https://canadianresearchinsightscouncil.ca/
https://canadianresearchinsightscouncil.ca/
https://www.insightsassociation.org/
https://www.insightsassociation.org/
https://directory.esomar.org/country36_Canada/r4763_MBA-Recherche.php
https://directory.esomar.org/country36_Canada/r4763_MBA-Recherche.php

Sampling ¢

Our panelists are far from idle! 100% of them are active (at least one survey, one profile update or subscription per
year) and have fully completed their demographic and consumption profiles.

We probe our panelists on hundreds of attributes grouped under 6 main categories:

[ e Demographic profile

e Family profile
2019-12-23 * Medical profile

[T * Housing profile

¢ Occupation profile
e Consumption profile

This exhaustiveness allows choosing from a multitude of variables to create our samples.

. Panelists can access their online profile to update their profile information and monitor the chances they’ve
| accumulated to win an incentive in the next quarterly draw.
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Motivating without enticing: a critical balance

]

Developing a genuine motivation all while filtering respondents looking to make quick cash: that is the challenge we
overcome thanks to our quarterly draws incentive system.

Every participation in a survey increases the panelists’ chances to win quarterly prizes by cheque. Cheques are sent to a
valid Canadian postal address, which allows us to filter fraudulent registrations.
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T Clear reports, easy to implement

Punctual incentives are sometimes given by cheque in the case of surveys exceeding the 30 minutes.

Our high quality data sets are delivered in all the popular formats and our straightforward administrative reports give
access to a wealth of essential information easily and rapidly.

For highest transparency, each of our projects is clearly documented, including the average length of interviews, the

number of invitations and reminders, the start rates, participation rates and drop-out rates, the incidences and the
validity rates, the frequencies and percentages of completed/non eligible/quotas filled by segment.

MBA Recherche




Systematic quality optimization ¢

We systematically reduce statistical noise by applying before, during and after each survey a five-tier-validation
protocol (5TVP). Our five levels of validation are:

v’ Counterchecking of closed questions;

v’ Quality of open-ended questions;
[ v" Elimination of extreme values;
v' Elimination of unusually short response times;

2019-12-23 v' Random phone validation of respondents.
S
No study without follow-up
In addition to its respondent profile, each panelist’s actions are saved in a history. It includes the registration date, the
number of invitations and participations, the dates and topics of the projects and more.
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Gender Marital Status
Female 64.3% Married 26.33%
Male 35.7% Common law 19.01%
Civil union 4.25%
Single 35.86%
Children Separated / Divorced 12.23%
Widow 2.32%
With children 58.3%
i H 0,
Without children 41.7% Schooling
Employment status Partial grade school 0.20%
Completed grade school 0.65%
Full time (35 hours and more) 41.63% Partial high school 9.42%
Part time (34 hours and less) 13.13% Completed high school 19.12%
Full time student 8.82% Partial trade school 1.69%
Part time student 1.26% Completed trade school 6.94%
Housewife 8.21% Partial college 12.19%
Retired 15.91% Completed college 19.97%
Maternity leave 1.12% Partial university 9.62%
Sick leave 1.74% Completed university 15.03%
Unemployed 8.17% Partial post-graduate 1.20%
Completed post-graduate 3.97%
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Income
Less than 10 000 S 5.08%
From 10 000S to 19 999$ 9.42%
From 20 000 S to 29 999 S 13.51%
From 30 000 S to 39999 S 15.50%
From 40 000 S to 49 999 S 10.13%
From 50 000 S to 59 999 S 10.37%
— From 60 000 S to 69 999 S 6.24%
' From 70 000 S to 79 999 S 5.49%
2019-12-23 From 80000 $ to 89999 $ 4.18%
From 90 000 S to 99 999 S 3.30%
S From 100000 $ to 109 999 $ 2.98%
; From 110000 $ to 119999 $ 1.72%
From 120000 $ to 129999 $ 1.14%
From 130000 $ to 139999 $ 0.67%
From 140000 $ to 149999 $ 0.69%
From 150000 $ to 159 999 $ 0.74%
From 160000 $ to 169 999 $ 0.26%
From 170000 $ to 179 999 $ 0.16%
From 180000 $ to 189 999 $ 0.15%
From 190000 $ to 199 999 $ 0.18%
200000 S and more 0.46%
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2019-12-23 Contact Us!
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MBA Recherche

1470 Peel Street, Tower B, Suite 800
Montreal, Quebec

Canada, H3A 1T1

Telephone : 1.514.284.9644 # 224
mbourbonnais@mbarecherche.com

MBA Recherche

WIEUXPORTA
DE/MONTREAL
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